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lV Semester All U.G. Courses ation, September/October 2O23

(NEP - Freshers)
COMMERCE

Paper - 4.6 (b) : Advertising and Personal Selling (Open Elective)

Time : 21/z Hours Max. Marks : 60

lnstruction : Answer should be written completely in English or in
Kannada.

SECTION - A

Answer any live sub-questions. Each sub-question carries two marks.

ojn{oddo 5 wd-{,doilgri eru6o&. q,g erud-€,d4ii add t9odildr.

1. a) Whal is Advertising ?

EE8oeoeb ooddeab ?

b) Expand DAGMAR.

DAGMAR ed) aio,er.
o(j

c) What is personal selling ?

ddo$qd dDoriJ aodded: ?

d) What is an advertising budget ?

trabeoreb a;dutr ooddeib ?

e) List out any two types of advertising agencies.
olDdooddro odd.: ro&esad: edOd$dtr dqdi6.

f) What is advertising copy ?
?g)&eor$ 6e aoddedJ ?

g) What is window display ?
eodoe qlddrd ooddedb ?
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SECTION - B

Answer any three questions. Each question carries four marks.

oJDd6ddr0 &Ja& 4,d4rl9ii erDqo&. €,.9 dd4zi oeu"ercdrld:.

2. What are the importance ol advertising ?

tro&€oJgd a) &)$d drlg&{ .39tu.

3. Explain the types of sales persons.

drro)u3,Ddd d_, 6rdd9& adoA,.

4. List out merits and demerits ol internet advertising.

.a otJd F [.tr zra& eoag d q:d:dn edet dJdr eoadrdo erf 9$.( d uXdJa A

5. What are the ethical aspects of advertising ?

robeootsdO_d dj.3d sodil$r obdd I

6. Explain the AIDAS model.

AIDAS dDdoo$diado:,.

SECTION _ C

Answer any three questions. Each question carries ten marks'

olndoaddn dlro& -'9d4r19d eruqotu. Be €,d{ri a€: eroddc>'

7. Explain the different types of advertising'

aa6 oe,acd) EJ&Qctrgrrld6$ adotu'

8. Discuss the qualities of good salesperson'

erDdd) dJi@u3fiDdd ?$$d$dl z3?3rtu'

9. Write a note on sales report and sales audit'

d>aot": dda d,dl dD@t3 e'dFodoeddo$ $o& tidsd trdcbo'

ilffiffHHmffiilflIrffiil]ilH
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10. Discuss the merits and demerits of personal selling.

dEJo$qd dDoJtJd er.idraoiJ$b drdc (ed-o&dJ}orlddl ado&.

1.1 . ls DAGMAR approach is an etfective tool in planning the advertising efforts ?
Explain.

EobeqJgd 4,qDdddtredoie}) DAGMAR eAEdd dosa--rd)doo FDddDRdo$e ?

SECTION _ D

Answer any one of the following questions carrying eight marks.

obdoaddo r-od: {,dori eroqo:r. E.C 4d4ri aoul (rcdrl$b.

12. Explain any four types of advertising media.

ojJa{oddo ilDwd ?rrioSl ?D&eoDd) dDdd abdgdi ado&.

OR

13. Analyze ditferent advertising strategies for FMCG products.

FMCG endd,ded ead ?sJbeoa$ do$if$d1 .)d_e"h,l.

(1x8=8)


